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"To a dark place this line of thought will carry us, great care we must take." - Yoda

Imagine for a moment that the world goes dark. No phone, no internet, and no Artificial
Intelligence (Al). Are you confident you will continue to stand out as a critical asset, or have
you become more reliant on external influence than you realized?

As the market grows fatigued by the oversaturation of Al-generated content, your
independent value increasingly dominates as your strongest differentiation strategy. Al is not
exclusive; your competitors have access to the same tools, or better, that you do. You'll
discover that brands are trending toward proprietary strategies and human-connection
driven advertising over mass-produced, soulless continuity.

01/ STRATEGIC HORIZON

MENTAL HEALTH AWARENESS MONTH
MAY 03 | SMALL BUSINESS WEEK
High-leverage window for B2B engagement.

MAY 10 | MOTHER’S DAY
Critical marker for internal culture and relational equity.

MAY 25 | MEMORIAL DAY
Anticipate widespread disruptions due to holiday closures.
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02 / INFORMATION ENVIRONMENT

Your Rummikub Group Has a Sponsor. It Also Has a Brand Strategy.
Katie Deighton, The Wall Street Journal — April 14, 2026

As digital advertising becomes increasingly fragmented, brands are shifting to hyper-niche,
community-level sponsorships where brands seek to foster trust and exclusivity within small,
high-value human networks.

Read more

Al to browse but not to buy
Editorial Staff, McKinsey & Company — April 16, 2026

McKinsey found 63 percent of European consumers express confidence in Al-powered tools
for product recommendations, while indicating a stronger preference for maintaining final
decision-making authority.

Read more

Brand Strategy Isn’t Dead - It's Becoming the Only Moat That Matters
Tanya Estrella, CMS Wire — April 29, 2026

With the oversaturation of automated content, proprietary brand strategy is becoming the
true competitive advantage. In 2026, brands are shifting away from algorithm-driven visibility
to human-led authority.

Read more
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https://www.wsj.com/cmo-today/your-rummikub-group-has-a-sponsor-it-also-has-a-brand-strategy-aa69175d
https://www.mckinsey.com/featured-insights/week-in-charts/ai-to-browse-but-not-to-buy
https://www.cmswire.com/digital-marketing/brand-strategy-isnt-dead-its-becoming-the-only-moat-that-matters/
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03 / PROFOUND TAKEAWAYS

01 | HUMAN NETWORKS

Consider what actions your brand is taking to foster trust and exclusivity within small,
high-value human networks.

02 | INDEPENDENT VALUE

Abandon the prompt strategy and spend time in a blank canvas identifying what
gives your brand human-led authority.

03 | ALGORITHM INFLUENCE

Observe your consumer behaviors and investigate how much algorithmic targeting is
influencing your purchasing decisions.

04 / THE PMG LOGBOOK

This month, we executed our own repositioning strategy through a targeted website redesign
and refined service value differentiation.

We activated the PMG intelligence brief and are formally instituting our community impact
sector with an anticipated official activation later this month through our inaugural community
impact event.

More details and announcements to follow.

This brief is engineered to deliver high-leverage strategic value in an accelerating information
environment. We maintain a disciplined, first-Monday-of-the-month cadence to respect your
operational focus while ensuring this remains a critical resource for your firm. Our mission is
to provide the proprietary insights necessary to build independent brand authority and a
defensible competitive advantage.

To formalize your access and receive the PMG Intelligence Brief regularly, register at:
https://www.profoundmedia.co/intel
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